PERSONAL BRANDING AND YOUR JOB SEARCH
By Terry Pile for CWR
When we see a Walt Disney movie advertised, we think of wholesome family entertainment; a Mercedes Benz represents wealth and luxury; Motel 6 a place for the budget conscious to spend the night.  Each of these brands has created a promise, an experience you can count on.  What kind of image does your personal brand conjure? What will an employer get if he hires you?
A personal brand is the public image we want to create.  It is how we market ourselves to others, particularly in a job search. Creating your brand should not be a last minute effort before an important interview. It requires reflection and research and should be based on your values, personal traits and marketable skills.  Here are a few things to think about as you begin to establish your brand.
Values

Make a list of values that are important to you and you live by every day.  Support your values with examples.  Perhaps life long learning is a value you embrace.  Prove it by listing your continuing education endeavors. If community service is a value you hold dear, make a list of the organizations or projects you support.  These values will become the foundation of your brand.  
Personal Traits

List six personal traits that you think best describe you.  Invite five or six other people to do the same.  First ask yourself, "Do I perceive myself as others perceive me?" Next ask yourself, "Is this the brand I want?" Hopefully you will see positive patterns emerging.  Perhaps others see you as loyal, grounded and trustworthy.  These are personal traits that are part of your brand.  However if you see yourself as humorous and others see you as a cut-up or instigator, there is a disconnect.  Perhaps you should takes steps to turn this unwanted image around.
Skills, Knowledge, Abilities
Finally, list the skills you are good at and want to market to an employer.  Support these skills with examples.  If organizing is your forte, be prepared to discuss your innovative approaches to organizing your homework, paying your bills or arranging your kitchen. If you enjoy public speaking, mention your credentials such as your degree in communications, presentations you have given and affiliation with Toast Masters or similar organizations.  Articulating what you do well, and supporting it with examples, creates value for your brand.  
Putting it all together
Once you are clear on your brand, it is time to market yourself to employers.  Start by identifying the employers that could use your skills.  Then begin developing the communication tools that support your brand.  Start by developing a "commercial" or "elevator speech." Here is an example:

Ever since I was little I enjoyed writing.  At the age of 12, I even published a neighborhood newsletter and volunteered to make flyers for special events at my church. While in college, I was yearbook editor.  Not only did I supervise the production from beginning to end, but I created and implemented a marketing campaign that increased yearbook sales by 10%.  Now that I have a B.A. in Communications, I am ready to apply my talents to a non-profit that is working to serve the homeless community.  Since your mission resonates with my values, it would be a great fit.
This brief "commercial" conveys that the individual is a self-motivated, technically capable and altruistic.  But rather than telling the employer she has these traits, she shows them through her examples....starting a neighborhood newsletter, volunteering at her church, making an impact on the bottom line for yearbook sales.
She has created an image or brand for herself 

In addition to an oral pitch, job seekers need to communicate their brand through business cards, resume, social media sites and other job search tools.  Even your wardrobe should reflect your brand. For example, if you are marketing your creativity and graphic design skills, you will want to dress with a little more flare than a banker or accountant. You may want to create a logo for yourself which is replicated on all your communication pieces.  You may also want to create a website and CD where employers can see samples of your work.
The world is flooded with advertising messages competing for your dollars.  Those with the strongest brand are able to break through the clutter.  If you want to break through the throng of job seekers competing for those precious vacancies create a strong brand for yourself, one which help employers remember you. 
